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Bachelors of Commerce Program

¢ B.Com is a three-year degree undergraduate program with an option to opt for B.Com (Honors) in
fourth year with/without research electi

¢ The program is structured into Six semesters, with each academic year comprising two semesters.

¢ After Fourth semester a 30 Day industrial internship or live project work in collaboration with
industry partners is carried by the stu d-: and datory.

e The program follows the outcome-based education (OBE) model to ensure academic quality and

industry relevance.

¢ The curriculum design includes core courses, electives, skill development modules, vocational
courses, internships, and project-based learning.

¢ Credit distribution shall be in alignment with UGC norms.

¢ The program shall emphasize interdisciplinary learning, entrepreneurial development, and value-
based business education.

Programme Qutcomes (POs) —

. Upon completion of the B.Com program, the individual must demonstrate maturity, professionalism
1d team working skills.

"02.Upon completion of the B.Com program the students will have general idea of operations in business.

'O3.Upon completion of the B.Com program, the individual will have specialized skills to deal with area
specific issues of concern.

I"0O4,Upon completion of the B.Com program, the individual will be able to apply technological knowhow
I business advancements.

I'O5. Upon completion of the B.Com program, thc individual will be capable of analyzing, investigating and
sulving critical business issues.

Program Specific Outcemes (PSOs)-

"'S0-1: Develop business solutions through analytical and problem-solving skills. (Level 3,4)

K 1 Apply fundamental knowledge of accoun*mw finance, economics, auditing, business laws, and

~

eniro pmuwshlp in dynamic business world. (Level 2, 3)

'S0-3: Create and analyse business reports using clear communication, following ethical accounting practices.
(1evel 4,6

Academic and Pedagogical Statements

1. The teaching methodology shall include lectures, case studies, role plays, group discussions,

O

gimulation games, industrial visits. and technology-enabled learning.
2. Confinuous Internal Evaluation (CIE) and End Semester Evaluation (ESE) shall be adopted in the
ratio of 40:60 for each subjec

4. Assessment shall 1 e aligned Faxonomy and will involve rubrics-based evaluation,
including knowledge. applic ind creation.
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Students shall be encouraged to pursus S AT AMNPTEL online certification courses and
may earn credits through the Academic Bas _redns (ABC) framework.

A dedicated Entrepreneurship Develog =) and Incubation Centre shall support student
startups and innovations.

The curriculum shall integrate modules on ethics. oo rporate social responsibility, gender
sensitization, and environmental sustainz y

A strong Industry-Academia Interface shall be maintained through guest lectures, live projects,

industrial training, and expert mentoring
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-~ Three Years (6 Semester) CBCS Programme
- i First Semester
@ A IA* EA* .
‘ Contacts Total
S. No. Code Subject | Cat LIT|{P]|C . 1
s Hrs/WK ["Max | Min | Max | Min | Marks
i A Hinancial 3 ]1|—|6]| 4 30 [ 11| 70 | 25 | 100
~ 101 Accounting (Major)
5 B.Com- ‘Busincss X _| 4 4 30 1 70 25 100
102 Mathematics | (Minor) | ~
Basic .~
3 B.Com- Introduction to | 3(1(-13 4 30 | 11| 70 | 25 100
103
Indian Economy { MDC ||
; B.Com- Hindi Lanwuage v 5 ,
4 : -1 2 1 6 35 13 50
104 and Culture | ABC 34 4 >
- B.Com- Digital‘,’? __ = .
T o -3 11 70 25 100
> : 105 Marketing | wvc 21 > 4 7
- | B.Com- Event ‘:I')'roject 7 ) ) ) 50
2 106 Management | Work | © F121.2 2 )
Indianr"b‘
- P Knowledge | Non- | - | - |- | - - - - ) ) )
107 ; ;
7 System Credit
- Total 166|220 28 500

/ \V
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 Class B.Cc
Semester First
Title of the Paper Financial Accounting
Category Major
Compulsory/ Optional Compulsory
Paper Code B.Com -101
Maximum Marks 100
Internal/ External : 30/7
Course Qutcomes:
‘ COla Develop an understandmg of key terminology, concept of doublu entry system
and accounting principles. ,
CO1b Apply the lxnowludu for the prep"mtlon of ulal balance & final accounts
cO2 Illustrate and ar ' / ous accounting methods for branches and
- | department.
CO3 Assess the:\auous condmons of mamtammg accounts of royalty and hire
- purchase system. :
Coa Familiarize with the concept and salient features of Indian Accounting

| —St’mdal ds and International Financial Re porting Standards

PO-CO-PSO Métrix;

PO-CO-PSO Matrix
Course Outcomes PO1 PO2 | PO3 PSO1 | PSO2
COla 3 2 LA 3 2
CO1b v, 3 2 2 1 3 3
co2 3 3 1 5 2 2 3
CO3 2 3 2 8 2 2 2
CO4 3 2 ] 2 3 3 2
Course Mapping:
Local Regional 777' National Global
Y Y N N
Professional Ethics Gend 7 Human Values Environment & Sustainability
N J N N
411 y o1 /’/\\\, /L/ X
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- Course Pedagogy:
Lecture, Case study, hands-on analysis

Course Content:

Unit 1 | Definition and need of Accounting, Concept of double entry system, Accounting
Concepts, Conventions and “r_:;;;lfs GAAP), Accounting Cycle.
Journal: Rules of Debit and Credit (Traditional and Modern), Compound Journal
Entries, Opening Entries and Closing E'*‘:“Ds .
Ledger: Pmpamtlon of Ledger, D fierence between journal and Ledger, Rules

regarding Postmﬂ
Unit2 | Trial Balance o

Meaning Imponancc and Types of Trail Bulance plcparatxon oi Trial Balance.
Final Accounts (Trading & P&L Account and Balance sheet) with Adjustments.
Unit3 | Branch Accounts Meaning and Definition of Branch Accounts, Types of Branch,
Dcpendent Blanch Debtors System, Stock and Debtors system, Wholesale
Branch. megn Branch ‘ ,

: Dcp‘irtmcnt‘ll Account Me"tmmT '1nd Definition, Need, Calculation of net profit
= of various dcp”u tments and allocation of expenses using suitable base, preparation
of common balanco bhcci and treatment of unrcahzed ploﬁt Interdepartmental
transaction

Unit4 | Royalty Accounts Meanmo 'md Definition, Short Worlxmo,, Minimum Rent,
ShonWorl\mq I\ccoupcd Qtnkcq Lock-Outs, Acu)un‘unfy for Rov Ity (Including
= Sub-Lease).

Hire-Purchase System: Meaning of hire- pulc]mse contmct Lcs:al provisions

NN NyA

R
s 'R

3 regarding hire purchase contract, Accounting records fox gooda of substantial sale
5 values, After-sales service -

: Unit 5 | Indian Accounting Standards (Ind-AS): & oncept, bcncﬁts }‘JIOCLdUlL for

E issuing Ind-AS in india, Salient features of Ind-AS 1ssucd by ICAI

E International Financial Reporting Standards (IFRS) ‘Main features, uses and

objectives of IFRS, TFRS issued by IASB and concept of harmonization and
= convergence, obstacle in harmonization and convergence, suggestions for
increased convergence and harmonization.

Course Evaluation Criteria:

& Instruments - Marks
Mid Term Examination L 15

- Assignment ] . 3

o Assignment 2 ' 3

. Assignment 3 3

= Class Participation (Skill i;‘; clopment) | 6

Total Marks- Internal Examination | 30

< Suggested Readings \ . N

<1 J
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Jain, S.P. and Narang, kL2 counting. 10" ed. Kalyani publishers,
New Delhi.
Elliott, B. and Elliott, J., 2017 7 wiing And Reporting. 18th ed. London:

Pearson Education Limited
Kemp, R. and Waybright, 7. 201¢% ial Accounting. Sth ed. University of
Virginia: Pearson Education Limited

Gupta, A., 2016. Financial Accounting for Management. 5th ed. Pearson Education
India. ,

Grewal, T.S. and Gupta, S.C., 2016. Infroduction to accountancy. S. Chand and Co.,
New Delhi. ‘ _ -

Tulsian, P. C., 2002. Financial Accounting. Tata Mcglalel,Ncw Delhi.

Paul D. Kimmel , Jerry J. Weygandt, et al., 2014"2;&/1;770”5 Jor Financial Accounting:
Tools for Business Decision Making. 7% ed. John Wiley &fSonS., Canada.

Gupta, R. L;;,;‘,:an(jrlr’Radhaswam}%,;l\fl ., 2004. Advanced Financial Accounting. S. Chand
Mukherj ce A & o an 1f, M ,

270’07.' Modern Accounting Vol. II. New Delhi: Tata

McGraw Hlll Publishing Company.
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Class

Semester

et
(

Title of the Paper

Category

< |0
|
{
[y’

Compulsory/ Optional

Paper Code

Maximum Marks

l}x!c;x nal/ External

. i;‘[)ll rs¢ Outcomes:

. i":()lu Understand 111@ conccpt of matrix & determinant and app y Cramu rules to
. solve system of linear equations.
CO1b Calculate ratio, proportion, percentage, profit & loss and average,
C 02 Discuss and solve practical problem involvi ing the concepts of Simple Interes
. an * | Compound Interest, Commission, Discount and Br okerage.
CO3 Understand the concept of functlon & its types and apply various methods to
solve system of linear equatlonq
| coa gndelqtmd th; bablC concept of dlffuentml calculus and its application in
‘business ~

I'0-CO-PSO Mati'ix;

PO-CO-PSO Matrix

¢ 0

il

Course Outcomes PO1 PO2 PO3 PSO1 | PSO2
COla 3 2 1 3 2
COlb 2 3 2 3 3
cO2 3 3 1 2 3
CO3 2 3 2 3 2 2 2
CO4 3 2 1 2 3 3 2
~ Course Mapping:
’ ‘ Local Regional National Global
Y Y Y
i!ii‘})('CSSi(}lial Ethics | Gender Human Valucs Environment & Sustainability
' Y ] ] N
s Employability Entrep 0 P <‘n’ DudopmentT

o 7

f
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J Y ]
Course Pedagogy:

Lecture, hands-on analysis

Course Content:

Unit -1 Matrices and Determinants: © ;‘i,"_iilili. Types of Matrices. Addltlonj
Subtraction, Multiplication. Transpose, Determinants and Inverse of Matrices,
Solution of simultaneous Linear E:’..;'.; ons by using Cramer’s Rule.

Unit 2 Basic Mathematics-I: Ratio. Prc portion, Percentage, Profit & Loss and Average.

Unit 3 Basic Mathematics-I1:
. Brokerage and Discount.
Unit 4 Functions: Functions, Types of Functions, Linear Eqmtlom in Two variables,
Solution of Linear Equations, Simultaneous Equatlons Meaning, Characteristic
Types and Calculations, Solutions of Simultaneous Equations, Quadratic
Equat1ons Solution of Quadratic Equations- Factom?atmn Mu hod and Quadratic
Formula, , = ,

Unit 5 Calculus: Innoductlon Differentiation of functions of smgle variable(excluding

tr 1gonomemc funchon) and Maxima and minima , Break even analysis

imple Interest, Compound Interest, Commission,

Course Evaluation Crit‘erj&;_lf

Mid Term Examination

Inst‘r’uv'n-lveﬁitis | “Marks
|

Assignment | 3
Assignment 2 3
-3

3

Assignment 3
Class Participation (Skill Development) :
Total Marks- Internal Examination ’ 30

Suggested Read, ings:

ot

- Singh, JK. (2017). Business Mathematics. Himalaya Publishing House.

b

. Shukla, S.M. (2018). Business Mathematics. Sahitya Bhawan Publication.

[ 9%]

. Budnick, P. (2010). Applied Mathematics for Business, Economics and the Social Sciences.
MeGraw Hill Publishing Co.

4. Sancheti, D.C. & Kapoor, V.K. (2019). Business Mathematics. Sultan Chand & Sons.
5. Chaturvedi P. & Rohida. H. (202¢ Business Mathematics, KedarNath and Ram Nath,

Meerut.
Reference Reading

1. Anthony, M. & Biggs N. (1 Mathematics for Economics and Finance. Cambridge
University Press.
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2. Mizrahi & John Sullivan. (1293

Sons.

3. Allen R. G. D. (1974). Business Mathen

4. Sharma, J.K. (2014). Business Mathema:
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ness and Social Sciences. Wiley and

an. New Delhi.

- Books Pvt. Ltd., New Delhi.

T
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Semester

Title of the Paper

Category

Compulsory/ Optional

Paper Code

Maximum Marks

Internal/ External

Course Objective:

This course provides a foundational unde

modern contexts, focuéintY on-agriculture,

rstanding of Ind1an cconomy across historical and

industry, tmde and plamnnﬂ" while building

analytical skills to- qs'%c;ss CLOHOIHIC eructures pOhClQb and current issues.

4 Course Outcome

COla Descnbe the sahem features and resource concepts of Ancient Indian Economy,
111terp“et1110 1ts agr 1Lultulal industrial, and 11 "1dt, f;ys,tems

L0O1b Explam thc chal actenstlcs resource endowmcnts infrastructure, and demographic
profile ofthe Indlan Economy

CcO2 Analyse the muctulc trends, and policies of Indian aoucultun, and industry,
including the role of MSMEs. ¥

CcO3 Evaluate India’s foreign trade, FDI, MNC participation, and key social welfare
schemes. ‘

CO4 Assess economic planning in India, the role of NITI Aayo and contemporary
economic issues with policy responses. - .

PO-CO-PSO Matrix:

PO-CO-PSO Matrix
Course OQutcomes PO1 PO2 PO3 ro4 POS5S PSO1 | PSO2
COla 3 2 - I 2 2 3 2
CO1b 2 3 e 2 2 1 3 3
coz | 3 1 . 3 _l, ' 3 2 2 3
CO3 2 3 2 3 2 2 2
CO4 i 1 2 3 3 2
: Lt 3 2
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Course Mapping:

Local Regional ] _”_. ymal ; Global
Y N g N
Professional Gender Human Values | Environment &
Ethics Sustainability
N N N N
Employability Entrepreneurship Skill |
Development
Y N ‘ Y

Course Pedagogy:

Lecture, Case study

Course Content:

Unit I - Introduction to Ancient Indian Economy

Salient features of Ancient Indian Economy concepts of natural resources in Ancient India;
Indian I\nO\\]CdUG qutcm 1cﬂa1dmcf agriculture, mdustly trade centres, and transportation.
Activities: Make a chart of the features of Ancient Indian Economy; presentations on the above

topics.
Unit II - Introduction to Indian Economy

Characteristics of Indian Economy; natural resource endowments — land, water, livestock,
forests, and minerals; infrastructure — electricity, transport, and communication; demographic
{eatures — population composition and size. Activities: Make a chart of the features of Indian

Economy.
Unit III — Indian Economy: Agriculture and Industry

Nature, importance, and characteristics of Indian agriculture; trends in agricultural production
and productivity; industrial development of India after independence and industrial policies of
India; MSME — definition and characteristics. Activities: Group discussion on the concerned

1ssue.

Init IV — Indian Ecenomy: Foreign Trade and Government Policies \y/

Nk~ N AN—" \f“”
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India’s foreign trade — importance and ¢ 2o role of Foreign Direct Investment and
multinational corporations; NITI Azvos: ma or social welfare schemes of Government of India
— Swachh Bharat Mission, Pradhan Mantr: U walz Yojana, Ayushman Bharat, Atal Pension
Yojana, and Prime Minister Garib Ralvan Voana Activities: Discussion on related
articles/news in newspapers; presentation through charts and diagrams.

Unit V — Economic Planning and Contemporary Issues in the Indian Economy

Meaning, objectives, and types of economic planning in India; overview of Five-Year Plans
and their achievements; role of NITI Aayog in planning and pohcy formulatlon contemporary
issues in the Indian economy including unemployment, poverty,. mﬂatmn and regional
disparities; government mltxatlves and programmes for addressm(T thcse challengcs Activities:

Prepare a comparative chqrt of dn‘terent Fl\e -Year Planb preqentauon on the role of NITI

Aayog; group dHCUS‘wIOH on cunent economic issues from newspapus Or economic surveys.

Course Evaluation CI ltel la"

]ns!rument , i * Marks
Mid Term Examination 15
Assignment 1 3
Assignment 2 3
Assignment 3 3 2
Class Participation (Skill Development) : r 9
Total Marks- Internal Examination . F =

Suggested Readings:

1. Panagariya, Arvind (2020) — India Unlimited: Reclaiming the Lost Glory, Harper
Collins India.

2. Hariharan, N.P. (2008) — Lights and Shades of Indian Economy, Vishal Publishing.

3. Uma Kapila (2009) — Indian Economy Since Independence, Academic Foundation,
New Delhi.

4. Reserve Bank of India — Annual Reports.

5. Government of India — Economic Survey (Latest).

6. Brahmananda, P.R. & Panchm "R.(Eds.) (1987) — The Development Process of

the Indian Economy. Himalaya Publishing House.

B

7. Government of India — /2¢h Five Year Plan, Planning Commission.
{ ~ ,
Y £\ - ) 2 y
¢ / [ Y\ - ) =~ /
9 $o
| ‘
|
1 ‘ |
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B Semester |
Session 2025-2029
Class B B.C
Semester Fir
Title of the Paper }{,ii, Language and Culture
Category Ability Enhancement Course
Compulsory/ Optional Compulsory
Paper Code B.Com -104
Maximum Marks 50
Internal/ External 15/35

PO-CO-PSO Matrix:

PO-CO-PSO Matrix
Course Outcomes PO1 PO2 PO3 | PO4 | PO5 |PSOI1|PSO2
: COla 3 2 1 2 2 3 2
CO1b o 3 2 i) 1 3 3
CO2 3 1 3 2 2 3
CcOo3 . 3 2. 3 2 2 2
cod & | 3 2+ 1= 2 3 3 2
Course Mapping:
Local Regional National . - rGjiobal
Y Y Y Y '
Professional Ethics Gender Human \’a]ijcs Environment &Sustainability
Y ¥ Y . =Y
Employability Entrepreneurship Skill Development
\
Y N Y SR

- > 7a
Course Pedagogy:

Lecture, Case study
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Assignment | 7 ; d T 25
Assignment 2 2.5
Class Participation (Skill Developmen 5
Total Marks- Internal Examination 20

Suggested Readings
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= B.Com: Semester |
[ ¥}
: Session 2025-2029
Class B.Com
F Semester First
Title of the Paper Digital Marketing
i Category VC
' Compulsory/ Optional Compulsory
5, Paper Code B.Com -105
: Maximum Marks 100
Internal/ External 30/70
2 Course Outcomes:
COla Explain the conc»ptq and tools of digital nmrketmg
% CO1b Apply dl@ltal mall\ctmo mateﬂles using Indian cultural and traditional
insights.
1 CO2 Design and execute a digital marketing campaign,
E co3 Analyze the'lwdl fr amcwork and ethical 1esponq1b1ht1es involved in digital
9 / marketing,
= Students w111 be able to pe1 foun plaCthdI acu\/ltxe‘: Ie]ated to Digital
CO4
B M arl\etm g -
PO-CO-PSO l\aah‘ix‘:; :
: PO-CO-PSO Matrix v
Course Outcomes PO1 PO2 PO3 PO4 POS PSO1 | PSO2
COla 3 2 I > | 3 ] 2
P CO1b 2 3 2 D 1 2 3
CO2 3 3 ] 3 2 2 3
CO3 2 3 2 3 2 2 2
£ Co4 3 2 ] 2 3 3 2
£
3 Course Mapping:
i Local Regional _:f:iﬁi‘TE}n\l Global
. Y y ke Iy
§
Professional Gender  Human Values | Environment &Sustainability
f Ethics -
% Nf Y Y Y Y
? / /\\ Al - x‘\\
i | | MU=
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GCWALICH

Employability | Entrepreneu **' T Skill
Development

Y N
Course Pedagogy:

Lecture, Case study

Course Content:

Unit -1 Introduction to Digital Marketing: Meaning, scope, and significance of digital
marketing; Difference between digital and traditional marketing; Overview of
digital marketing ch anml \EO SEM, Social Media, Email; Career
opportunities in digital marketing. .
Unit 2 Customer Research: Digital Consumer Behavio ,Chai aclerlstlcs and factors
affecting; Dl“ltal Marketing Strategy and Campalan Plannmg Segmentation
and targeting in the digital environment.
Unit 3 egal & Ethical Issues in Digital Marketing: Meaning of €ﬂllCS in digital
1na11<et1ng, Importance of ethical behavior for brand image and customer trust;
Data Protection Laws in India
’ Pr actlcal Actwm»- '
1. Students examine real or hypothencal dmtal ads and identify potential legal

or ethical Vlolauons ‘ :
2. Role- play a scenario whme a 111&11(6111“10 team debates whether to use
consumer data without consent
Unit 4 Practical Activitics-
1. Students ana]y7c different digital marketing channels (e g., social media,
scarch engines, email, display ads) and identify their advantages and
disadvantages. ‘
2. Students debate cthical issues in digital marketing,
3. Students will analyze Indian brands (e.g., Amul, Tamshq, Papel Boat,

Fablndia) that integrate traditional values with modeln maﬂ\etmg approaches.
4. Group presentation or written report based on qclcctt,d case.
Unit 5 Practical Activity- , ’
1. List out various e-commerce apps/platforms.
2. Students will explore campaigns (e.g., Surfl Excel’s “Daag Acche Hain —
Holi”, Cadbury’s Diwali campaigns) to study targeting, emotions, platform use,
and outcomes. Comparative analysis and class dxscussmn to be encouraged.
3. Choose a marketing-related topic (e.g., influencer marketing, consumer
behaviour trends, and sustainability in branding;
4. Create engaging and informative content using simple tools like Canva or
Google Docs. S s

Course Evaluation Criteria: %//

~5
~
~
~
3
3
T

3
u
3
~5

Assignment | | ki 3
Assignment 2 f 3

Instruments : M arks %
Mid Term Examinatio abtsl TS ) >’M A



P
i §

PRESTIGE INSTITUTE OF MANAGEMENT & Rl’l_-S!Q_.{\R(?Il, GWALIOR
B.Com -2025-2029

GWALIGR

Assignment 3 ‘ B ,‘~~~m 3
Class Participation (Skill Develonme 0
Total Marks- Internal Examination 30

Suggested Readings:

1. Mathur, Vibha & Arora, Saloni. (2020). Digital Marketing. PHI Learning.
2. Babu KG Raja Sabarish, Anbazhagan B, Meenakumari S. (2023). Digital Marketing.
Sultan Chand & Sons.

3. Swaminathan T. N. & Karthik Kumar. (2019). Digital Marketing: From Fundamentals
to Future. Cengage India.

4. Chaffey, D. (2022). Digital marketing: Strategy, mplementatlon and placﬁce (8th
ed.). Pearson. | -

5. Deiss, R. &Henneberlv R. (2020). Digital qul\ct (2nd ed.). Wiley.

6. hialaadcvan B. (20 2) Textbook on Indian Lnowlcdge systems Indian Institute of
Management Bangalole -

7. The Readels Pa1adlse (207 5). Indlan L110\\ ledge system: Prlnmples and practices.
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Session 2025-2029
Class
Semester
Title of the Paper vent Management
Category Project Work
Compulsory/ Optional Compulsory

Paper Code B.Com-106
Maximum Marks 0

¢

trf | o (| !

b |
£

h

0

Course outcomes -
COla: Define the qc0pb history, and classification of events across d1vc1sc sectors.

CO1b: Execute event planning processes including objectwe settmg, client briefing, scheduling,
) and team allocation. =

COn- Formulate event budgets and logistics plans incorporating sponsorship, cost estimation,

' ticketing, regulatory compliance, safety, and coordination.

CO3: Administer hospltahty opera‘uons including guest registration, RSVP management,

T catering arrangements, seatmg plans, and plotocol adherence.

CO4- Develop and plcscnt event proposals and venue layouts, conduct setup simulations, and
T managc %mall sc'ﬂe C\ ent execution with guest coordination and feedback analyss.

£

PO-CO-PSO Matrix:

PO-CO-PSO Matrix
Course Outcomes PO1 PO2 PO3 PO4. | PO5 | PSO1 | PSO2
COla 3 2 1 2 2 3 2
COlIb 2 3 2 2 1 3 3
(02 3 3 ] 3 2 2 3
CO3 2 3 2 3 2 s 2
CO4 3 2 I 2 3 3 2

Course Mapping:

—v‘wﬁ ol @ ol o

Local Regional | »\meml ’ Global
Y N | Y Y
Professional Ethics Gender 1Innm11'\’:1]x'xrif$;;\i lmunnmcn( &Sustainability
Employability Entreprcmw;a\hi;: Skiil 1)v\‘cln;');n'c?ﬁi% |
o : 3
\ ‘_]}' A;’:}A,f \ !,«/
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Course Pedagogy:
Lecture, Case study, hands on analysis

Course Content:
Unit 1 — Introduction to Events & Event Planning Process

Definition, scope, history, and classification of events (corporate, social, cultural, hospitality,
sports, tourism). Event planning stages, defining objectives, client briefing, timeline creation,

team allocation.

Unit 11 — Budgeting, Tmancml I’lanmno and Event L

cketing, break-even analysis,

Preparing event budgets, sponsomhlp sources, coat est
icenses and permits, safety

pricing strategies. Site selection, 1001st1cs vendor contracts
measures, coordination.

Unit 11 - Hospit'iiit\? & ‘GuestrManaUeme'nt 'in Events

Guest 1e<flstmt10n RSV P handhng. food and bewraqe planmng, seating arrangement,
hospitality piotocols -

Unit TV- Event Proposal Venue L'wout and Presentation
Preparation of event brlcf 1ncludm<Y name, theme, objectives, basic schedule, and expected

budget. Development of visual layout of venue including stage, dining, enm/a,\lt, green
rooms, and signage. Conducting client meetings or vendor 1 eootlamon 10]c plays, explaining

event concept and logistics plan.
Unit V — Event Setup, Simulation, and Execution
Simulation of event setup within classroom or college space including table setting, welcome

desk, food counter, and directional signage. Execution of a small-scale event including
welcome speech, guest hosting, coordination, and feedback collection.

Course Evaluation Criteria: External Viva will be conducted.

Suggested Readings

Text Books, Reference Books, Other Resources

Text Books: /w (w
jcations.

1. Sita Ram Singh. Event Management. Anmol Publi
7 R.B.Rudra. Event Management & Public Relations. Kanishka Publishers.

L
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3. Sanjay Singh Gaur & Sanjay V. Saggere. Event Marketing and Management. Vikas
Publishing House.

' W b Al
)

Reference Books:
1. Anton Shone & Bryn Parry. Successful Event Management: A Practical Handbook.
Cengage Learning.
2. D. Gaurav & Sanjay Saggere. Event Management and Marketing. Vikas Publishing.
3. Joe Goldblatt. Special Events: A \c w Generation and the Next Frontier. Wiley.

Other Learning Resources:

o YouTube Event Manaﬂement Tutorials (TEDX : Talks Event Academy, etc.)

« Sample Event Ploposals & Budget Templates (Goog]e Docs & MS Word)

o Government of India MSME Portal (www.msme.goy in) for entreprencurship and
event licensing ' ,

« Eventex and other mten nauonal event planning blogs

Jdddabol
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B.Com: Semester 1

2025-2029

B.Com

First

Non-Credit

| Paper Code F I BCom-1070.... ..

Course outcomes =

COla:

Define and ‘exploféfthe' scope of Indian know‘ledgé Systems (IKS)‘

COlb:

Examine the contributions of Indian scholars and literature to various fields.

CO2:

Analyze the knowledge and practices of Indian traditional communities

CO3:

Evaluate the application of traditional knowledge in contemporary business practices

CO4:

Discuss strategies for preserving and promoting Indian Knowledge Systems.

PO-CO-PSO Matrix:

PO-CO-PSO Matrix

LA
PRESTIGE INSTITUTE OF MANAGEMENT & RESEARCIH, GWALIOR
Session
Class
Semester v
Title of the Paper Indian Knowledge System
Category |
E Compulsory/ Optional . Compulsory s _
é
~5
=
~

Course Outcomes. —|  POI po2 | o3 | roa | Pos |PSO1|PSO2

COla 3 2 1 2 3 | 2
h& COlb 2 3 P 3 3

& CO2 3 3 1 &3 2 3
~ oo 2 3 2 . 2 2
=y co4 3 2 L 3 | 2

E Course Mapping:
% ~ Local ‘ Regional R National Global

5 Y \ N B Y ‘ Y

3 T

Professional Ethics Gender ~ Human Values | Environment &Sustainability
F Y N X | Y

TN

Course Pedagogy:

Employability Entreprencu rshi-p—vr “Skill Develo pment } SR
v 7N MR 50 N

v/

7
P 4
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Lecture, Case study, hands on analysis

Course Content:
Unit -1 Introduction to Indian Knowledge Systems

Introduction- Definition, Concept and Scope of IKS, IKS in ancient India and in
modern India, Bhartiya education system — ancient to modern era, domains of
education such as gurukul, pathshala, vidylay, vishvavidyalay Chaturdas Vidya
— importance and classification, Traditional Knowledge System (The Vedas,
Ancient schools of Philosophy and Gurukuls, Takshishla University, Nalanda
University and Knowledge Export from Bharat).

Unit 2 Science, Art and Culture ‘

Contribution of IKS to arts, axch1tecm1e and tradition: Indigenous tools &
technologies for town planning & Temple Ar chitecture-Science of Architecture
Lothal Mohan Jo Daro, Dholawra Anszkor\ :epﬂksh _le, Jagannath Puri
Temple, Thamavux Temple Modhemf‘ ‘ ark Sun Temple Hampi Temple
Etc. History and Origin of art & demons Science behind our traditions and
rituals. Ancient Indian Texts, Popular Artists of India (Ancient to Modern time).
Unit 3 3 E’s (Ethics, Economy, Environment) and K Future of IKS

Indian Society, Customs and Religious Practices, Belief System, Agriculture and
Other Majm Occupahon ”iEmployment Innovation and Sustainable Business
Practices ~ Indigenous Communities Ecology and Environment,
Challenges nd Thluatafaucd by IKS in the Modem World, Preservation and
N ,Revwal of ]KS

Course Evaluation'C‘riteria: Non-Credit Subject.
Suggested Readings:

1. Pride of India; A Glimpse into India's Scientific Huuaw by S'imskrlta Bha1au (Focuses on
scientific contributions) ,

2. Arthashastra by Kautllya (English translation) (Classical tuxt on statemaft and economics)

3. The Bhagavad Gita (English translation) (Phi losophical text Wlth lussons on leadership and
ethics)

4. Vandana Shiva (Examines traditional knowledge systems of various communitics)

5. India's Indigenous Systems of Knowledge edited by Ashish Kothari et al. (Collection of
essays on diverse knowledge systems)

6. Ayurveda: Life, Health, and Longevity by s Deepak Chopra (Introduction to Ayurvedic
principles and their potential in business w¢ Hmss programs)

7 Case studies: Research articles or online resources showeasing businesses using IKS ’4}
principles (e.g., organic farming, sustainable product design) /

8. Traditional Knowledge and Intelle .;zl roperty by Madhav Gadgil et al. (Dlscus‘ses

Ch'{i“Cﬂng and strategies for 1710tk(.a1. y IKS) ; r
) N XV ‘f cf mj N ’N“
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9. The Mahabharat

10.The Ramayan




